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Part A
Answer any ten questions.

Each questior carries 2 marks.

What is Financial market?

(]

Distinguish between Customer and Consunier.
3. What is market targeting.

4. What ave Staple goods”?

h

Distinguish between product line and product mix.
6. What is AIDAS formula?

7. Explain two features of service.

8.  What is going rate pricing?

G, Whal is meant by physical distribution?

[6. Who 1s a retailer?

1. What is Search Fngine Markeling?

12, What is relationship marketing?
(10x2=20)
Part B
Answer ay Sk questions.

Flach question carries 5 marks.

13, What are the pre-requisites for clfective market segmentation
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14 U aplain the steps in mmket wpmmn'ninn,

15 Mention the advantiapes ol 1 abeling

6 b aplom the difterent ohjectives of pricing

17 Laplain the advantnpes ol cosl orteotzd proeg anlicy.

(& Compare valud based pricing poliey and ot fascd pricing policy.
~ . oprenlain the red f :
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S0 Describe the advantages ol having fogistic  n an organization.

21 aplain the role of middlemen in Channel o' Pistribution.

(65 3
Pt C
Anpswre o) iwo qzmslinn.s,
Lo h ques ! e arries 15 marks.
53 What do you meant by marketing mix? Fnvoierate various elements of marketing mix?
23 Discuss PLCM.
24, Discuss the various branding strategios ! wed by business cencern.
> What is SCM? Explain the clements and 1o lanee of 8CML
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