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PartA

, Ansl,r,e r any ten qiieslions.

Each questio* carrles 2 marks.

1. What is rnodern marketing?

2. List out stages in PLC.

3. What is meant by labelling?

4. What is market positioning?

5. Give example for labelling.

6. Give example for trade mark.

7. What is social media marketing?

8. List out disadvantages of tVl-lilarketing.

L List out main areas of Digital media marketing.

10. List out advantages of social media marketing.

1'l . What is cost per click?

12" What is shopping campaign?

Part B

Answer any six qiresflons.

Each question carries 5 marks"

13" Explain PLC.

14 Explain the stages iri ihe iife tinre of a pi'ociuct.

(1 0x2=20)
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15. Explain the process marketing management.

16. Elaborate the need for market segmentation.

17. Explain the concept market targeting.

18" Elaborate the role of packing in marketing.

19. Elaborate the role of Search Engine Optimisation

20. Elaborate theneed of social media marketing.

21. Explain how to obtain Google Ad certification.

Part G

Answer any fwo quesflons.

Each question carries 15 marks.

22. What is marketing? What are its features? Explain the functions of marketing

23. Explain the concept "Branding" in marketing.

24. What is digital marketing? Explain the platforms of digital marketing.

25. Elaborate the significance of social rnedia in marketing.
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