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lnstructions to Priyafe candidates only: This question pape{ confalns two sections. Answer

SECITOTV / quesfions in the anstttrer-boak provideti" SECITOTV ll lnternal examination queslrbns

must be answeretl in the question paper itselt. Follow the detailed lnsfruclions given under
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Part A

Answer any ten quesfions.

Each quesflon carries 2 marks.
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What do you mean by Brand Switch?

Explain the following terms. a. Local Advertising b. Trade Advertising

What is meant by hurnour appeal?

What is meant by expository copy?

State 2 objectives of advertistng research.

What is concurrent testing?

What is meant by sales promotion? Give any two advantages of sales promotion

What is meant by quantity-of-offer?

What do you understand by brand equity?

Define Personai Selling.

What is the role of Professionalism in personal selling?
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12. What are the qualitative sales objectives?
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Part B

Answer any six q{lesficns.

Each question carries 5 rna*s.

Explain the positive impacts of advertising on the soci.ety.

Explain the key principles and standards of self-regulation in advertising set by the ASCI.

Expiain the factors considered in the selection of media.

Explain the objects of internet advertisement.

What are the need and irnportance of measuring the effectiveness of advertising?

What is DAGMIAR model of advertising? What are the steps in purchase according to this

model?

Explain Promotion Mix"

Explain the drawbacks of Sales Promotion.

What are the most relevant quaiities needed by a sales man in personal seiling?

(6x5=30)

Part C

Answer any two qrresfions.

Eaclt questian carries 15 marks.
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22. Explain the various types of ethical vioiations in advertisernent.

23. Explain advertisement layout. Describe the important eiements of advertisement layout.

24. Explain the advantages and limitations of measuring the effectiveness of advertising

research.

25. Depending upon the nature, skill and personality some salesman are more successful

than others do you agree? Explain.

{2x 15=30)


